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Mighty Meaty Seminar
Officials of Wolverine Packing Company, Al and Emil Bona- 
hoom, at left, review meat cuts and grades with AFD officials 
Jay Welch of Hollywood Super Markets, and Sid Hiller of Shop­
ping Center Super Markets, during a meat seminar sponsored by 
the Associated Food Dealers recently at Wolverine’s new plant.



Something to think about...
THE BIGGEST 

BEER PROMOTION 
OF 'E M ALL!

This is it: the BIG beer promotion for 
the BIG beer-selling months of JU N E 
& JULY
Heavily promoted to your customers 
with national and local advertising 
support: TV Radio Magazines 

Newspapers.
Plus — plenty of in-store excitement 
for your own tie-ins: Colorful motion 
pole display shelf talkers ban­
ners price cards the works!
Ask your Budweiser man for complete 
details on how you can tie in for BIG 
storewide profits this summer!
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AFD EDITORIAL

Consumer Writers Using Food Field As Scapegoat

It has been said that the greatest sin in jour­
nalism is the sin of “omission” of key or vital 
information which would bring the reader of a 
journal or the audience of radio and television a 
more factual and/or complete story.

We also realize that journals must be receptive 
to the times, and print not only news, but what 
the people want to read, and not necessarily what 
is good for them. This is especially true when it 
comes to feature reporting.

With this in mind, surely no one is surprised 
that the issues of consumerism merit publication. 
But the conumer writer should not slant their 
views completely for consumers, as if they were 
always right, and against industry — not just the 
food industry either.

There are two consumer pages that we refer to 
specifically. One each in each of the two major 
daily Detroit newspapers. And we do not feel 
Trudy Lieberman, nor Sue Hoover, are writing, nor 
presenting, a fair picture and accurate accounts 
of the consumer issues of the day, at least as they 
involve our industry.

We certainly do not oppose their right to write 
on consumer issues. We simply oppose the manner 
in which they paint the businessman to be an un­
scrupulous, greedy and unethical operator, as one 
who constantly wants to cheat the public.

We are well aware of the support Trudy and 
Suzy are giving various consumer groups, be they 
passive or controversial. But tha t’s neither here 
nor there.

The question of day concerning the reporting of 
consumer issues in a professional (and not sensa­
tional) manner is: How can they be objective when 
it appears they are involved in the issues as poli­
tical action reporters rather than objective jour­
nalists giving the consumer views vis-a-vis the 
businessman's views, or any other views for that 
matter.

Even the regular listing of so-called violations 
issued by the Michigan Department of Agriculture 
(in both papers) is discriminatory against the 
food industry. The writers feel they are doing con­
sumers a favor by publishing them, and imply 
that businessmen are cheats, so “watch out.

On the issue of the listings, not until all viola­
tions involving every individual and every industry 
alike are published regularly, should the two con­
sumer writers single out the violations of the food 
industry. The issue is just as paramount as to 
whether it was etnical to publish the crime reports 
of the Detroit Police Department, because it in­
volves an issue of race.

And similarly, the attributes of our industry en­
joy just as equal space in our humble opinion, as 
those which tend to knock our industry — right or 
wrong, good or bad.

And instead of deliberately attempting to divide 
our industry — pitting retailer against retailer, re-
taler against supplier, supplier against other dis­
tributors. etc. — the writers should seek out opin­
ions from responsible persons in our industry who 
are •neutral” in their opinions, and who can give 
across-the-board views which are more representa­
tive of the total industry.

The Associated Food Dealers is of the opinion 
that the food industry deserves a little better treat­
ment and respect for the tremendous job the in­
dustry is doing on the whole than we are getting 
from the consumer writers.

The AFD for example, as representatives of over 
2,200 food distributors who do three-fourths of the 
total $3.7 billion dollars in food sales, is at the 
writers’ disposal to present any segment, or a rep­
resentative total view involving the food industry. 
We feel that the other side of the story (our’s) 
is deserving of mention too. Since the AFD is the 
largest food distribution association in the Detroit 
area, or in all of Michigan for that matter, we are 
prepared to work with them in any way.

At no time in the past has the AFD refused to 
work with these writers. But as a representative of 
the total food field, it has been a long time indeed 
since we have been contacted to give facts, figures, 
statistics, etc., for any of their stories, especially 
since we are a neutral party.

And it is never too late to begin working to­
gether . . and not as enemies!
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FREDERIK G.H. MEIJER, right, president of Meijer Inc., 
Grand Rapids, is shown receiving the Anheuser-Busch $100 
Million Club award, for achieving over $100 million in sales 
volume in the past year. At left is Anheuser-Busch's Harold 
Brunette, and Walter C. Reisinger, center. Other recent 
winners o f the award in Michigan were Great Scott Super 
Markets, and Chatham Super Markets.

FROZEN FOODS, INC.
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Around the Town

Food Marketers, Inc., an AFD member, has 
announced the relocation to new offices at 26711 
Northwestern Highway, Southfield, Mich. 48076. 
The New phone number is (313) 353-6800.

*  *  *

Tom DiMaggio, of DiMaggio’s Market, Detroit, 
was the winner of a six-piece set of luggage at the 
recent Spartan Stores annual convention in Grand 
Rapids.

* * *

AFD director Sid Hiller, who heads up Shopping 
Center Super Markets, has announced that construc­
tion has begun on the firm’s fifth store, located at 
Maple and Orchard Lake Rds., Bloomfield Hills. The 
new 25,000 square-foot unit will feature an 
ultra-gourmet section.

*  *  *

AFD director and treasurer Ed Acho of J-A 
Market has been recovering nicely following recent 
eye surgery.

* * *

The Greater Detroit Chamber of Commerce has 
announced that its executive vice-president Robert 
Marquardt succeeded J.E. Stedman as coordinator

of its food council’s retail food distribution 
activities. At the same time, Stedman has added 
new duties in the institutional food service areas.

* * *

Frank Koval of the Michigan Dairy Foods Assn. 
Has been named 1972 recipient of the MSU 
Extension Service’s “Golden Cooperator Award.”

* * *

Joseph Agemy, co-owner of Agemy & Sons 
Super Market, an AFD member, Allen Park, is back 
on the job following minor back surgery.

(Continued on Page 10)

T H E  W A Y N E  S O A P  C O M P A N Y
Grow ing Thru G iving  

G ood Service

BUYERS OF BONES 

FAT, TALLOW  &

RESTAURANT GREASE

DETROIT, MICH. 48217 
AFD Member

842-6000

CONVEX SEE-ALL MIRRORS

Keep An Eye On Your Hard-Earned Profits

• Clear, wide-angle view 
of aisles, corners, blind 
spots• Psychological deterrent 
to theft

• Helps apprehend 
shoplifters

• No maintenance or 
operating costs

LABEL-MATICABEL-MATH!
. . .  if it 's  worth pricing or labeling

• One-finger trigger action for 
speed

• Easy-to-read prices, eliminates 
errors

• Sticks to all surfaces including 
frozen foods

4  Different Models
ONE TO SUIT YOUR NEED!

D o u b le C heck d i s t r i b u t i n g  co.
21711 W. TEN MILE ROAD SOSOUTHFIELD. MICHIGAN 4807S MANDELL

HARRY MAYERS ___ ________PHONE: 352-8228_______ __________________________________
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ED DEEB

O F

The Real Losers
Most even-one thinks that it’s the big food chains who are the losers 

when it comes to the above-average cut-throat competition which regularly 
exists in our industry

Especially today when vote-getting politicians take pot shots at us in an 
effort to get elected. When our industry overly reacts to unjustified 
criticism against us. When merchants are literally giving away merchandise 
simply to lure greater sales volume while both sales and profits are at 
dangerously low points

When retailers try and impress consumers with their not-so-fancy game 
of one-upmanship, each trying to out-do the other, but going nowhere in a 
hurry When politicians and governmental bureaus and agencies step in to 
take advantage of the current industry disunity, since everyone is pointing 
the finger at someone else: retailer to wholesaler; wholesaler to processor; 
processor to farmer, etc.

When the major food chains fail to operate at m axim um  efficiency, 
opening all types of hours, everyday of the week, while the smaller 
merchants die a slow death or literally driven from business, etc., etc.

You know the old story by now. I can give numerous other examples, 
of which I am sure, you are all well aware.

If you think the biggest losers will be the boys in our industry, you’re 
wrong. It’s the consumer who will lose out more than anyone.

Certainly you realize what will happen when two or three m a jo r  food 
chains are forced to call it quits; when perhaps thousands of independents 
may be driven out of business.

Sure, we all lose. But especially the consumers, who will have fewer 
stores to choose from, with less choice of variety of products, and 
ultimately, higher prices because of less competition.

The time has come for everyone — yes all of us — to cut the 
razzle-dazzle and get down to business of providing consumers with the 
best values the dollar can buy today, at decent prices and honest profits.

Let's face it. if things don't improve we’ll all be out in left field: 
farmers, processors, retailers and consumers.



It’s
“Stro ll

a
party”
time.

During the month of May, there’s going to be a Stroh’s 
Stay-Cold 12 Pack everywhere you look.

On television. And on billboards, too. And the places 
we can’t catch your customers looking, we’ll catch them 
listening.

Because we’ve also bought a lot of radio time.

This year's Stroh-a-Party promotion will put our 12 
pack on just about everybody's invitation list.

Join the party. Set up a party display section in your 
store with snacks and all the trimmings. Then stock up 
on Stroh’s animated 12 pack display, and our customers 
will be your customers.

From one beer lover to another.
THE STROH BREWERY COMPANY. DETROIT MICHIGAN 48226
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CHATHAM SUPER MARKETS execu­
tives were guests at a recent luncheon 
sponsored by the Detroit Association of 
Grocery Manufacturers' Representatives. 
SEATED, from left George Feinberg. 
vice-president, produce: Harvey Weisberg. 
executive vice-president (and AFD chair- 
man): Harry Resnick, vice-president of 
sales: Harold Weisberg. senior vice-presi­
dent: and Earl Eden, senior vice-president

of sales (no longer with the company.) 
STANDING, from left. Lew Tessler. dairy 
and frozen foods merchandiser; Russ Stein, 
buyer. Joe Holman, produce merchandis­
er: Richard Daitch. director of store oper­
ations: Jack Barr, director of advertising; 
John Bonanni, bakery and cookie merchan­
diser; Tony Petrillo, buyer Sam Feig. 
vice-president, meats; and Jack Lewin, 
health and beauty aids buyer-merchandiser.

Your BEST 
Customers 

Are Bakers

THEY BUY MORE 
GROCERIES. THEY 
BUY CLABBER GIRL 
T O  MAKE THEIR 
BAKING BETTER...

K A P L A N ' S
Wholesale Food Service

• FROZEN FOODS • SPARE RIBS
• KRAFT PRODUCTS • BEEF SIDES and CUTS
• CHEESE SPECIALTIES • FRESH LOCAL PORK
• PILLSBURY BISCUITS • LUNCHMEATS & SAUSAGES
• BUTTER and OLEO • SMOKED HAM and BACON
• EGGS • SALT PORK

• CHITTERLINGS - HOG MAWS

D A ILY  DELIVERY

Call us or stop in and pick your own!

2 6 3 0  Riopelle • Detroit • W O  1-6561
(In the Eastern Market)
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THE PRESIDENT'S CORNER

A FD  to K ick -O ff Scholarship Fund at June 2 0  Luncheon

By ALLEN VERBRUGGE

“Dollars For Scholars” will be the theme of the 
kick-off luncheon for the newly established Asso­
ciated Food Dealers Scholarship Fund.

The luncheon will be held at noon, Tuesday. 
June 20, at Club Venetian, located at 29310 John 
R, Madison Heights.

Purpose of the fund is to 
provide financial scholarship as­
sistance to the sons and daugh­
ters of persons employed in the 
food industry in Michigan or 
anyone enrolled in a food distri­
bution program at Western 
Michigan University or Michigan 
State University who are in 
need of financial aid.

It is my personal hope, and 
the hope of the entire AFD, 
that everyone participate in this event. Each year 
we will hold similar luncheons, or conduct a special 
fund-raising campaign for the fund. Keep in mind, 
all contributions are tax deductible.

It occurred to the AFD recently, that although 
there are several companies offering scholarships of 
one type or another, little, if anything, is done to 
encourage the sons and daughters of current food 
distributors (both members and non-members as 
well) to pursue a career in food distribution. And it 
was for this reasons, we instituted our AFD 
Scholarship Fund. So, as you can tell, our main 
purpose was to interest those already directly or 
indirectly involved in food distribution.

VERBRUGGE

Tickets can be purchased for the luncheon by 
contacting the AFD office, 434 W Eight Mile Rd., 
Detroit, Mich. 48220; or by phoning (313) 
542-9550. Cost per ticket is $10, with ALL 
proceeds going to the fund.

As a matter of fact, AFD director Tom Violante 
informs us that several companies have inquired as 
to whether they can make contributions to our 
fund. The answer is yes. Companies may even offer 
scholarship donasions in the name of their com­
pany, but distributed and managed through the 
AFD Scholarship Fund. This enables you to 
participate in our fund, yet permit donors to have 
individual company recognition.

But if companies or their representatives cannot 
attend our June 20th event, you may still send in a 
contribution to the fund.

We look to all food dealers and suppliers to help 
us successfully launch this Scholarship Program. 
Let’s face it, without you’re help, it cannot succeed.

Please help us, won’t you? I personally look 
forward to seeing everyone on June 20th.

BIG on FLAVOR ! — BIG on VALUE ! 
BIG on FRESHNESS

T I P  T O P  B A K E R S
IN FLAVORGUARD OLEPHANE WRAPPER

3600 TOLEDO Phone TA 5-6470
AFD MEMBER

DETROIT RENDERING 
COMPANY

S I N C E  1 8 5 0

SUPERIOR SERVICE TOP MARKET VALUES

1923 Frederick * Detroit

5 7 1 - 2 5 0 0

"First We Render Service"

AFD MEMBER
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SCHOLARSHIP WINNERS -  Michigan State University 
students, Richard Leininger, second from left, and Andrew 
Krutsinger, second from right, accept congratulations for 
having won H.J. Heinz Company Foundation scholarships. 
On hand to  represent Heinz was W.F. Ehrlich, manager of 
the firm’s Detroit district, far right, and Dr. John W. Allen 
who heads MSU’s food systems economics and management 
program, left.

AROUND THE TOWN
(Continued from Page 5)

Mr. and Mrs. Phil Lauri of Lauri Bros. Super 
Market. Detroit, he’s an AFD vice-president, have 
just returned from a 15-day vacation in Spain.

Word from Miami has it that Abner A. Wolf, 
retired founder of the giant wholesale grocery which 
still bears his name, will celebrate his 80th birthday 
June 12. A huge gala testimonial dinner has been 
planned, with people from all parts of the nation 
set to attend.

* * *

Earl Eden, formerly senior vice-president of sales 
and operations for Chatham Super Markets, an AFD 
member, has joined P & C Supermarkets, Syracuse. 
N.Y.. as executive-president.

Mr. and Mrs. Alex Bell, operators of Village Food 
Market, Grosse Pointe, have just celebrated their 
35th wedding anniversary. Here’s wishing 35 more 
Lee and All

FAIRMONT

We are pleased to announce we have been 
appointed the new distributor h r

FAIRMONT
COTTAGE CHEESE and SOUR CREAM

SPECIALITY FOODS CO., INC.
4222 E. McNICHOLS DETROIT, MICH. PHONE: 893-5594
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Follow The Leader —

Food Specialties Our Business!
HAMTOWN’S PREPARED FOODS

SALADS • PIZZA • DUMPLINGS • DELI DILLS

KNOTTS BERRY FARM
PRESERVES • SYRUPS • DRESSINGS

CROSSE & BLACKWELL
SOUPS • JELLY • SAUCES • DUNDEE MARMALADE

MAYBUD PURITY CHEESE
GOUDA •  EDAM • DIPS • BEL PIASE

WEISS NOODLES & KLUSKI
EGG DROPS • SPINACH • ZOUPA KLUSKI

HEALTH FOODS
G R A N O LA  and G O O D  SHEPHERD CEREAL

OLD EL PASO MEXICAN FOODS
TACO  SHELLS • TORTILLAS • CHILI • HOT SAUCE • PEPPERS 

REYMERSHOLM — HERRING from Sweden

For Prompt Service Call

SPECIALITY FOODS CO., INC.
4222 E. McNICHOLS DETROIT, MICH. PHONE: 893-5594
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THE BELL RINGER

Famous Last Words: 'Eleven Always Follows Crap'
By ALEX BELL

Since I penned my last column. I have been 
sharpening my razor-sharp wit. Or. as Harvey 
Weisberg introduced me at our last board meeting 
to Joe Gadon as “the satirical writer.” and I 
thought he said esoteric.

We would like to announce an important 
promotion in the ranks of the 
Marching. Chowder and Gaming 
Society of the AFD — also 
known as the Detroit Cultural 
and Fun Organization. Jerry 
Yono was appointed by DCFO 
president Jay Welch to be head 
of the sanitation department of 
the funniest game in town.

*  *  *

The Don of the Main Street 
Mafia, Tom Violante of Holiday 
Market, is also know as the 
lobster king of Royal Oak. We understand that Bill 
Welch of Hollywood Super Markets is trying to 
negotiate a deal with Tom to acquire his Lobster 
tanks. Tom's favorite song is “I’ve grown accus­
tomed to the shaft.”

* * *

Who Remembers Forhan’s Toothpaste? It used to 
be a big seller.

*  *  *

Our first wife went to hear a lecture on world 
population. The lecturer stated that somewhere in 
the world a woman was giving birth to a child every 
minute, day and night, and asked the audience what 
should be done about it. Our first wife answered 
immediately, “I think the first thing we should do 
is find that woman.” That’s my girl!

*  *  *

We heard about the two maiden ladies (old 
broads whoops) who went to the Fisher Theater 
to hear the “Happy Hooker.” (And that was a real 
goody of a book!) They thought it was a lecture on 
hooked rugs.

* * *
It looks like the clowns in Lansing are at it again. 

A couple of our elected clowns are trying to get 
legislation passed to tell us how to trim meat 
(Detroit News item May 11). It seems to my

BELL

uneducated mind that if you want to grab 
headlines, you pick on the food business (particular­
ly when it concerns meat). But on the other side of 
the coin, just get legislation introduced to help the 
food business, you get a fast brush!

* * *

According to Dean Duerst of Hormel’s, it used to 
be if you saved money you were a miser. 
Nowadays, if you can save money you are a wizard. 
That country boy’s getting to be pretty sharp!

* * *
We think the Stroh Brewery Company should be 

commended for their commercial on their 12-cold- 
pak. They tell their viewers and listeners to get it 
“at your favorite neighborhood store.” Keep it up, 
boys!

(Continued on Page 16)

STORE SITE 
A V A ILA BLE

Excellent site for 10,000 - 15,000 
sq. ft. food market in new subur­
ban neighborhood shopping center. 
Owner will build-to-suit.

Call Mr. Kasselman 

(313) 963-6900

CARL R0SMAN & CO.
Realtors

2912 GUARDIAN BLDG. 
DETROIT, MICHIGAN 48226



In the Detroit-Southeastern Michigan area

T h e  b r a n d s  t h a t  m e a n  b u s i n e s s  a r e  a d v e r t i s e d  o n
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Join The National 

Caravan to 

Nassau!

87th ANNUAL CONVENTION OF THE 

National Association of Food Retailers
Five Fun- Packed Days •  Four Fabulous Nights!

AUGUST 13-17 - SONESTA BEACH HOTEL - NASSAU

Another Attractive Package!
THE ENTIRE 87th annual convention package costs 
only $294 per person complete (based on double 
occupancy) and includes round-trip direct jet plane 
transportation. departing Detroit's Metro Airport Au- 
gust 15 a.m., returning August 17 p.m. In addition, 
the package includes the finest deluxe accommoda­
tions at the new Sonesta Beach Hotel, two complete 
meals per day, transportation to and from the air­
port, and Baggage check-in. Also, includes convention 
registration fee, open bar and gourmet meals on 
flights to and from Nassau.

Vacation  and Business Too!
In addition to enjoying yourself in the pleasant and 
carefree climate of The Bahamas, you will also be 
participating in timely business sessions, featuring 
noted speakers, panel discussions on food industry 
problems, Sunshine Club programs for the ladies, 
T-Bone activities for the men, and many other sur­
prises. Fun and activity for everyone. Don't miss out 
on this one!

Fill in the attached Reservation Blank 

and mail NO W ! or Call the A.F.D. 

Office at 542-9550.



WHEN
YOU’RE DISABLED AND CAN T WORK...

YOU CAN COUNT ON THE AFD’S
INCOME PROTECTION PLAN 
FOR EMERGENCY CASH  
TO LIVE ON!

When a disability strikes, you face this cold, hard fact—your regular income will be cut off! Protect 
yourself now against such a financial disaster with the official Income Protection Insurance Plan 
available to you as a member of the Associated Food Dealers.

P A Y S  Y O U  U P  TO  $800.00 MONTH

when you’re sick or hurt and can’t work.

These benefits are tax free, paid directly to you 
to use as you see fit — for food, your home, car 
payments — even to help pay extra hospital and 
doctor bills that accompany a serious disability.

The AFD’s Income Protection Plan covers you on 
or off the job, in or out of the hospital, and pays 
in addition to any other insurance you may have. 
What's more, your plan pays $1,000.00 for acci­
dental death and pays up to $23,000.00 for 
accidental loss of limbs, sight, speech or hearing, 
on a scheduled basis.

You can afford the AFD's plan! The wide selection 
of monthly benefit amounts lets you tailor your 
plan to fit both your budget and your insurance 
needs. This, combined with liberal benefits and 
valuable extras — all at low Association Group 
ra te s— means you get more coverage for 
your money!

ALSO AVAILABLE -  UP TO $20,000.00 LIFE 
INSURANCE! Provide more financial security for 
your family with the AFD’s Life Insurance Plan. 
It's the ideal, low-cost way to increase your pres­
ent life insurance estate to meet today's inflated 
security needs.

ACT NOW! Get the full details on the AFD’s insurance plans — just fill out the Information Certificate 
below and mail it today.
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THE BELL RINGER
(Continued from Page 12)

In cheeking over some past columns. we noted 
that we used to deliver a lot of sermons about 
various problems in the food business. We don’t 
really know when we changed, but we know that 
there are enough heartaches in this business. So we 
are trying to get a few laughs out of it now. But 
every once in a while, we will take off on some 
issue.

*  *  *

Don LaRose of Food Giant tells us ‘‘that man 
can’t live by food alone.” Don. we always told you 
that sex had no calories.

X X X

Our first wife and your's truly, took a trip to 
Vegas a couple of weeks ago. her favorite 
quotations were: "Hit me too much. There’s no 
way you can throw a seven! Well, whaddyaknow, he 
made it. Eleven always follows crap. Oh. he did it 
again.”

*  *  *
A Line you don’t hear anymore: "If you dance 

you have to pay the fiddler.” That's OK if you 
don’t have to pay the whole band.

Camden Basket Co. Inc., of Camden, Michigan is the 
place to buy a wide variety of fancy baskets for Holiday 
fruit and Gourmet baskets. We also have many lovely 
styles of baskets for Wines. Liquors and cheese packages. 
Throughout the year a beautiful basket of food is a most 
thoughtful gift.
Camden Basket Co. also has a program designed for the 
non-food section of stores that wish to devote space for 
a small wicker shop within the store. These little "Wicker
Shops" are very interesting and intriguing for the women 
shoppers.

Camden Basket 
Company, Inc.

4 4 4  N. M a in  Street 
Camden, M ich igan  4 9 2 3 2  

Phone (517) 3 6 8 -5 2 1 1

The well known Arabian philosopher Eddie Acho 
tells us that women are to blame for most of the 
lying men do. They insist on asking questions.

*  *  *

Things that begin at forty: Life, lumbago, bad 
stomach, bifocals and an inclination to tell the same 
old stories. (Baby you should know! — Y.F W.)

*  *  *

Brownie of Eastern Poultry tells us that the only 
way to improve a pinch of salt is to drop it on a 
big hunk of chicken.

* * *
Bev Welch comes up with this jewel: She tells us 

that forty years ago it took only 90 horsepower to 
keep a combat plane in the air. Today it takes 250 
horsepower to take a 115-pound female to the 
nearest food store. Bev, this is modem technology!

*  *  *
Salim Sarafa (who has been gone from this 

column too long) tells about the belly dancer he 
knows who lives near her place of employment. She 
gets to work in a couple of shakes. Don’t worry 
dear readers, he will get better.

* * *

Heard in Vegas: “This slot is due, that guy just 
put in two rolls of nickels. Oh, you need the money 
for your mom's operation and you are putting your 
kid brother through school. Wow, is this your first 
time too?”

*  *  *

Dear John, that's all she wrote! —ACB

RETAILERS WHY FUSS?

LET THE A.F.D. PROCESS ALL 
YOUR COUPONS FOR YOU THRU 

OUR COUPON REDEMPTION CENTER!

COUPONS MEAN CASH!

WE EMPLOY THE HANDICAPPED.

DROP THEM OFF OR MAIL TO: 
Associated Food Dealers 
434 W. Eight Mile Road 
Detroit, Michigan 48220
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Support These AFD Supplier Members
ACCOUNTING, INSURANCE
Brink, Earl B. (Insurance) ---- --------__--------_358-4000
Gohs Inventory Service .................................... . 557-4130
J & S Inventory Service ........... ............. ..........924-7070
Moe R. Miller & Co. __________ ____ ____  557-5255
Mid-America Associates ......................_...............557-8410
Receivable Management Associates ............... 564-6334
Retail Grocery Inventory Service ....................399-0450

BAKERIES
Archway Cookies .....-........... ......... ...................... -532-2427
Awrey B ak er ies_____ _______________________ 522-1100
B onnie Bakers ___________   893-3260
Farm Crest Bakeries ..................- ....................-875-6145
Grennan Cook Book Cakes .... .....................-__825-1900
Grocers Baking Company (Oven-Fresh) ____537-2747
Holiday Delight Cheese Cake ................. ........894-6011
Independent Biscuit Company ... ..................  584-1110
Keebler Company ____________________ .__-.535-4660
Koepplinger’s Bakery, Inc. ________________564-5737
Magnuson Foods (Bays Muffins) ____  491-8200
Oven King Cookies ........................... .......... ......775-4225
Fred Sanders Company _______   868-5700
Schafer Bakeries ...........       293-5320
Taystee Bread ______  896-3400
Tip Top Bread __________________________  825-6470
Wonder Bread ___ 963-2330

BEVERAGES
Anheuser-Busch, Inc. _______   —886-8709
Associated Breweries ......    925-0300
Canada Dry Corporation ..........—__________ 868-5007
Carling Brewing Company ________________ 834-7170
Cask Wines ........................................ .................. 849-0220
Coca-Cola Bottling Company .......................—898-1900
J. Lewis Cooper Company  ___________ _____499-8700
Faygo Beverages ........................ ........................-.925-1600
Greater Macomb Beer & Wine Dist. ______468-0950
Home Juice Company ................. ........................925-9070
International Wine & Liquor Company ..... 843-3700
Leone & Son Wine Company .............._.......... 871-5200
L & L Wine Corporation ..............   491-2828
Mavis Beverages ________ __ ______________ 341-6500
National Brewing Company (Altes) __  921-0440
O’Donnell Importing Company .........................386-7600
Pepsi-Cola Bottling Company .................. 366-5040
Seven-Up Bottling Company ______________537-7100
Stroh Brewery Company ____    961-5840
Squirt-Detroit Bottling Company ...................  566-6360
H. J. Van Hollenbeck Distributors ________ 293-8120
Vernor’s-RC C o l a __________  833-8500
Wayne Distributing Company ..........  274-3100
Vic Wertz Distributing Company _________ 293-8282

BROKERS, REPRESENTATIVES
Acme Detroit Food B rok erage____________ 581-0410
Allstate Sales-Marketing, Inc.........................  535-2070
Apollo Brokerage Company .............................. 292-3636
R. F. Brown Sea Food C om pan y____(517) 484-5428
Steve Conn & A sso c ia tes_________________ 547-6900
Continental Food Brokerage ........    255-5880
Embassy Distributing ......................  642-6912
Harris Crane &. C o m p an y___ _____________ 538-5151
DeCrick Company _____ _ _______ ____ ____884-4140
W. H. Edgar & Son, Inc. ________________ 964-0008
Maurice Elkin & Son _____________________353-8877
Fin Brokerage Company ...... ......_ ...............352-8061
Earl English Associates ________    546-5100
Food Marketers. Inc............................................... 353-6800
Graubner & Associates __  444-8400
John Huetteman & Son ___    886-8800
Paul Inman Associates, Inc. __________  626-8300
Interstate Marketing Corporation _________ 341-5905
Paul Kaye Associates __________ ___________ 864-7000
George Keil Associates ____________   273-4400
Latimer & Ziegler Associates ............   _353-7850
Harry E. Mayers Associates _________  352-8228
McMahon & McDonald __________________ 477-7182
Marks & Goergens, Inc. ..............   354-1600
Northland Food Brokers ______      342-4330
Peterson & Vaughan, I n c . ____________  838-8300
P. F. Pfeister C om p an y ____________  491-2000
Sahakian & Salm _________________________ 962-3533
Sherman & Company ____  557-9191
Sosin Sales Company __      963-8585
Stark & Company ______   358-3800
Stiles Brokerage Company __________   965-7124
Sullivan S a l e s ____________________________ _531-4484
James K. Tamakian C om pan y_____________ 352-3500
Ned Weitzman A sso c ia te s___ _____   272-3700
United Brokerage .......   272-5401
Mort Weisman A ss o c ia te s________________ 557-1350

DAIRY PRODUCTS
The Borden Company __   564-5300
Detroit City Dairy, Inc. ___________________868-5511
Detroit Pure Milk (Farm Maid) ___________837-6000

Fairmont Foods Company ................................ 874-0300
G rocer's Dairy Company .................... (616) 254-2104
Gunn Dairies, Inc. .._ .......................................  885-7500
Land O’Lakes Creameries ............. .............  834-1400
McDonald Dairy Company ...................(313) 232-9193
Melody Dairy Company ................................... 557-3800
Major's Dairy Company ................................... 353-8164
Risdon Bros., Inc................................................. 825-1480
Sealtest Dairy ...................... .........  .....................  846-5700
Stroh’s Ice Cream ................................... ...........  961-5840
Trombly Sales ......... ........... ...................................925-9505
Twin Pines Farm Dairy .................................... 834-1100
United Dairies, Inc. .........   861-2800
Vroman Foods, Inc................... ........... .......(419) 479-2261
W hite Star Dairy .......................    868-8655
W esley's Quaker M aid, Inc. ..........................  883-6550
Ira W ilson & Son Dairy ........................... .......895-6000

DELICATESSEN
Detroit City Dairy. Inc. .......................... 868-5511
Home Style Foods Company ............... 874-3250
Leon's Home Made Foods .......... . (517) 489-3766
Quaker Food Products. Inc................................ 874-0550
Specialty Foods Company ................................  893-5594

EGGS AND POULTRY
D etroit Live Poultry Company ........ ....... .....  831-4300
Eastern Poultry' Company .............................961-0707
Farm Pride, Inc.-...................................272-7360
Linwood Egg Company .......................................345-S225
McCully Egg Company ...................................... 455-44S0
Orleans Poultry Company .............................  833-1847
Page & Cox Eggs ........................................—  838-6664
W ater W onderland Egg Corporation —...._789-8700

FISH AND SEAFOOD
Hamilton Fish Company ......................... ...........963-7855

FRESH PRODUCE
Andrews Bros, of Detroit ________________  841-7400
Ciaramitaro Bros. ............................................—. 963-9064
Cusumano Bros. Produce Company .................  921-3430
Gelardi Produce ..................................................  925-0969
North Star Produce ................. .........—  — 463-3484
Ted Spagnuolo Produce .... ............................... 884-0696
T-P Produce ....................-................ ......  573-6875

INSECT CONTROL
Key Exterminators ....................     -.356-8823
Rose Exterminating Company .........................  834-9300
Vogel-Ritt Pest Control ............................ — .. 834-6900

LINEN SERVICE
Economy Linen Service ----------   843-7300
Marathon Linen Service, Inc. —.... ............—921-2727
Reliable Linen Service -----------------   366-7700

MANUFACTURERS
Aunt Jane's Foods ____________ ___________ 352-7330
Boyle Midway Company ................................. 543-3404
Diamond Crystal Salt Company .......................399-7373
Kraft Foods .......................................................946-5300
M ario’s Food Products .................................. 923-3606
Morton Salt Company ............   843-6173
C. F. M ueller Company ................................  543-8853
Prince Macaroni of Michigan ........................372-9100
Ralston Purina Company .............................  477-5S05
Red Pelican Food Products. Inc...................... 921-2500
The Relish Shop ......................................  925-5979
Roman Cleanser Company ...............................  891-0700
Rosenthal Cleans-Quick Corp.........................— 261-2100
Schmidt Noodle Company ....................    921-2053
Shedd-Bartush Foods, Inc........................... 868-5810
Velvet Food Products ...... ......................... .......937-0600

MEAT PRODUCTS, PACKERS
Clover Meat Company ...............      833-9050
Crown Packing Company ..................    832-2900
Detroit Veal & Lamb, Inc..................... .......... 962-8444
Bob Evans Farms, Inc. __________________ 422-8000
Feldman Brothers .................& — .....................  963-2291
Flint Sausage W orks (Salays) ............. — (1) 239-3179
Frederick Packing Company ......     832-6080
Glendale Foods. Inc. ---------------------------   962-5973
Gordon Sausage Co........  .....................................826-6145
Guzzardo Wholesale Meats, Inc..........—....... 321-1703
Herrud & Company ............    962-0430
Hygrade Food Products Corp...............................464-2400
Kent Packing Company .............-........................843-4900
Kirby Packing Company -------------------------  831-1350
Kowalski Sausage Company, Inc. .......   873-8200
Mangiapane Meats ..............      921-8830
Oscar Mayer Company --------------- ---- —.... _ 837-5744
Oak Packing Company ..........    961-2160
Peet Packing Co. (Ypsilanti) ------  274-3132
Peschke Sausage C o m p a n y ....... .....   368-3310

Peter Eckrich & Sons, Inc......... ............ -.........531-4466
Peters Sausage Company ............. .......... ..........826-5030
Pius Packing Company .........   923-7355
Popp's Packing Company ..........   365-8020
Regal Packing Company ..........     875-6777
Ruoff. Eugene Company ................................ ... 963-2430
Tamaren Beef Company. Inc. ____________ 871-6210
Van D>ke Steak Company ______ ____ .___ 875-0766
Weeks & Sons (Richmond) ______________ 727-2525
Wehby Meats. Inc......................... 832-3350
Winter Sausage Manufacturers .......  777-9080
Wolverine Packing Company ______________965-0153

MEDIA
Detroit Free Press  ................................... ........222-6400
The Detroit News ........ ............. .........................222-2000
The Pontiac Press ______ _________________ 332-8181
WWJ Am-Fm-Tv .......................   222-2000

NON-FOOD DISTRIBUTORS
Arkin Distributing Company __________ 931-0700
Camden Basket Company, Inc. ............(517) 368-5211
Continental P.-.pcr & Supply Company ....... 894-6300
Hartz Mountain Pet Products 923-4550 or 682-1400
Household Products, Inc. ...................  682-1400
Ludington News Company ......   925-7600
Rust Craft Greeting Cards ................. ..... ........534-4464
Super Toy, Inc____________  923-4550
Perfect Plus Inc..........................    961-6381

POTATO CHIPS AND NUTS
Better Made Potato Chips ________________925-4774
Frito-Lay. Inc.............................................................  271-3000
Kar Nut Products Company _________ 541-4180
Krun-Chee Potato Chips ________   341-1010
Rock> Peanut Company ...................................  962-5925
Superior Potato Chips ..........    834-0800
Tom's Toasted Peanuts ...................................... 2" 1-2292
Vita-Boy Potato Chips ___________________897-5550

PROMOTION
Action Advg. Distg. & Mailing Company ... 964-4600
Bowlus Display Company (signs) ...........  278-6288
Green Advertising, Inc......................  ..............255-7170
Sperry & Hutchinson Company ............... ...... 474-3124
Stanley's Adv. & Distributing Company ___961-7177
Louis Stephen Company (P rin ters)________ 371-5670

RENDERERS
Darling & Company _____ 928-7400
Detroit Rendering Company _ 571-2500
Wayne Soap Company ___________________842-6000

SERVICES
Atlantic Saw Service Company .......................  965-1295
Comp-U-Check. Inc................     255-2800
Gulliver's Travel Agency _________________ 963-3261
Keene Pittsburgh-Erie Saw .............................835-0913

SPICES AND EXTRACTS
Frark Foods. Inc.....................................................S33-0025

STORE SUPPLIES AND EQUIPMENT
Almor Corporation ........................................ 539-0650
Bra-Con Industrial Balers .......................   851-6265
Butcher & Packer Supply Company _______961-1250
C &. J Barbeque Sales (Oven King) ______  838-3701
Carrier Basket Service .....     866-1081
Central Alarm Company .................      838-6365
Detroit Mini-Safe C o m p a n y________  372-9835
Double Check Distributing Company 352-S22S
Hussman Refrigeration, Inc. ......... .’...............  398-3232
Globe Slicing Company (Biro) _________  545-1855
Hobart Manufacturing Company ................. 542-5938
Lepire Paper & Twine Company .........  921-2834
Liberty Paper &. Bag Company ___________921-3400
Master Butcher Supply Company _________ 961-5656
Midwest Refrigeration Company ________  566-6341
National Cash Register Company ______  873-5500
Pappas Cutlery &. Grinding ..........  965-3872
Scan-O-Scopc     823-6600
Square Deal Heating & Cooling ________ 921-2345

WHOLESALERS, FOOD DISTRIBUTORS
Central Grocery Company .................... ......( l)  235-0605
Continental Paper & Supply Company .........S94-6300
Detroit Warehouse Company _____ 491-1500
Glacier Frozen Foods ......... _......................-864-9005
Grosse Pointe Quality Foods .._..............  871-4000
Kaplan’s Wholesale Food Service .... ........ 961-6561
Raskin Food Company _____  865-1566
Spartan Stores, Inc......... ....   455-1400
Super Food Services. Inc................. ....... (517) 823-2511
Viking Food Stores ................................(616) 722-3151
Abner A. W olf, Inc. --------------------------------584-0600
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TAX TOPICS

Tips To Guide You For Your 1972 Tux Year
By MOE R. MILLER 

Accountant and Tax Attorney
Perhaps it is premature to begin worrying about 

your 1972 Taxes, but by putting it off you may be 
too late to make any big savings on this years taxes. 
Still, knowledge of tax tips can be helpful. Here are 
some ideas that may save you some tax dollars.

Diverting some of your in­
come to a son or daughter in 
the lower tax-bracket can cut 
your tax bills. Your child can 
earn up to $2,050 this year 
without paying taxes. Here are 
some ways to shift income to 
your children.

1 — Make an outright cash 
gift to your child, put the 
money in the Bank, naming 
your wife as custodian; the 
interest is credited to the child. MILLER

2 — Set up a Trust, instead of paying money out 
of your pocket to provide income for the life of a 
dependent parent. Meanwhile the income is taxed to 
the parent at a lower tax rate and the assets of the 
Trust can return to you when your parent passes 
away. A couple both aged over 65 can make $4,300 
a year tax free.

3 — Give stock to your child; the stock is 
registered in your child’s name with yourself as 
custodian. The child collects the divdends, but the 
custodian can sell the stock at any time and reinvest 
the proceeds.

The way you time the sale of your stock is 
important in determining your tax liability. The 
following are a few examples.

1 — If stock has declined in value, consider 
selling the stock before you have held it for more 
than six (6) months so that a loss of up to $1,000 a 
year can be fully deductible from ordinary income, 
after first deducting any capital gain you record this 
year.

2 — If you sell stock at a loss after holding it for 
more than six (6) months, then you can deduct 
only half of the loss against ordinary income, with a 
$1,000 limit. In otherwords, you can deduct $2,000 
of Long-Term Capital loss for $1,000 of ordinary 
income.

In 1972 the personal exemption is going up to 
$750; it is very important to outline your 
exemptions, the following examples will help you 
understand the importance:

1 — A child who is under nineteen (19) or a 
student can be claimed as a dependent no matter 
how much he earns as long as you furnish more 
than one-half (1/2) the support.

2 — Get your dependent to bank part of his 
income. Money saved or invested does not count 
toward supporting himself.

3 — You can claim a parent as an exemption if 
you furnish more than one-half (1/2) the living 
expenses, as long as he or she makes less than $750 
a year, not counting social security. If a retired 
parent is considering part-time work, limit the work 
so that earnings won’t push him over the $750 
mark.

Professional people and self-employed persons can 
set up retirement plans that will give them tax 
breaks similar to those on pension plans that 
employees in companies now receive.

1 — Set up a “ Keogh Plan” fund permitting a 
self-employed person to contribute ten (10%) 
percent of earned income, wi th a maximum of 
$2,500 a year, into a retirement plan tax-free.

The Test Of Time. . .

89
Years 
Of 
Successful 
Service

To Slaughter Houses, Wholesale & 
Retail Markets and Locker Plants

Whatever Your Problems May Be, Call

Darling & Company
3350 Greenfield Road P O. Box 329

WA 8-7400 Main Post Office
Melvindale, Michigan Dearborn, Michigan

AFD MEMBER
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WOLVERINE PACKING CO.

PARTNERS IN PROGRESS

W olverine Packing Is  Growing W ith You — 

Yesterday . . .  Today . . .  and Tomorrow

Many peole think only of today in servicing your meat needs. But, at Wolverine 
we combine yesterday, today, and tomorrow to offer you the most total meat 
merchandising program in Beef, Lamb, Veal — and a complete line of Portion 
Control Meats, plus a full line of performance retail packages.

Yes, we now feature a complete line of vacuum-packed market ready beef, 
lamb and veal. Progressive retailers interested in improving their Meat Depart­
ment operations should call us today to supplement your present meat line. 
Ask about our "retail performance packages" and take advantage of our TOTAL 
meat merchandising programs.
We have always appreciated doing business with Michigan's dynamic retailers. 
We now look to the future as even closer "partners in progress."

BONNIE MAID—A Symbol of Service, Quality & Dependability

Tom orrow s Program s For Today's R eta ilers

WOLVERINE PACKING COMPANY
1340 WINDER • DETROIT, MICHIGAN 48207 • (313) 965-0153
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Group Blue Cross - Blue Shield 

A vailab le  To A ll Member 

Stores A nd  Their Employees
For those food and beverage merchants w ho are not aw are, Blue Cross-B lue 

Shield hospitalization insurance at low  G RO U P rates is ava ilab le  to all retail 
members of the Associated Food Dealers. The AFD  is the only retail food a ssoc i­
ation in M ich igan  which offers the comprehensive Blue C ross program.

For those members w ho are not on our Blue Cross hospital insurance plan, 
call the AFD  office so we can explain how  you can participate. Retailers w ho  
are not yet members of the Associated  Food Dealers, call our office at (313) 
5 4 2 -9 5 5 0  to join our association (now over 2 ,1 0 0  members strong) and be eli­
gible for our m any program s and services.

A n Invitation to Jo in  A . F.D .
Through membership in the Associated Food 
Dealers, you can enjoy wide benefits designed to 
bring recognition to our industry in your com­
munity. In addition, such services as Blue Cross 
and all types of general insurance, coupon redemp­
tion program, weekly newsletter, and a wide va­
riety of other services are available. Call and let 
us tell about them. Or, clip out the application and 
mail to:

ASSOCIATED FOOD DEALERS 
434 W. Eight Mile Rd.

Detroit, Mich. 48220 — Phone: 542-9550
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